












Appendix H 
Stakeholder Invitation List 

 



Contacts

Age Concern
Bonsall Parish Council
Central Trains
Chair MARS
Chesterfield Jobcentre Plus
Churches Together
Citizens Advice Bureau
Confederation of Passenger Transport
Countryside Agency
Crime Reduction Officer
Dales Housing Ltd
Darley Dale Town Council
Derby & Derbyshire Economic Partnership
Derby Millenium Network
Derby Racial Equality Council
Derbyshire Association for the Blind
Derbyshire Building Society
Derbyshire Chamber and Business Link
Derbyshire Coalition for Independent Living
Derbyshire County Council
Derbyshire Dales and High Peak Local Strategic Partnership
Derbyshire Dales CVS
Derbyshire PCT
Derbyshire Rural Community Council
Derbyshire Wildlife Trust
Derwent Valley Mills World Heritage Site
Derwent Valley Rural Transport Partnership
East Midlands Development Agency
East Midlands Regional Assembly
English Heritage
English Nature
Environment Agency
Federation of Small Businesses
Friday Market Trader
Friends of Derwent Valley Line
Friends of the Earth
G & J Holmes
Government Office for the East Midlands
Henry Hulley and Sons Ltd
Highfields School
Highways Agency
Housing Corporation
Ian Baseley Associates
K & H Doyle
Matlock Bath Parish Council
Matlock Business Club
Matlock Civic Association
Matlock Live
Matlock Town Council
Midland Mainline
Network Rail
Peak District and Derbyshire DMP
Peak Rail plc
Regeneration East Midlands
Royal Society for the Protection of Birds
Safer Derbyshire Team
South Darley Parish Council
Sport England East Midlands
Stage Coach East Midland
Stagecoach in Chesterfield
Tansley Parish Council
The Peak District National Park Authority
TM Travel
Transport 2000
Trent Barton
YHA
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Appendix I 
Key Stakeholder Workshop Presentation 

 



Matlock Master Plan Area Action Plan

Traffic and Transportation Strategy

Stakeholder Workshop

May 2007



- Introduction,

- Emerging Transportation Strategy,

- Workshop Sessions (4),

- Feedback from Facilitators,

- What happens next?

Programme for the Evening



Background to the Traffic and 
Transportation Strategy

2005 - Derbyshire Dales District Council (DDDC) commissioned Atkins to
prepare the Matlock Town Centre Master Plan Area Action Plan, 

Summer of 2006 – consultation on the potential options from above work,

Autumn / Winter 2006 – consultation on a “Preferred Options” package,

The two rounds of consultation identified a number of issues relating to traffic 
and transportation.

Spring 2007 - DDDC commissioned Scott Wilson Ltd. to consider the traffic 
and transportation issues emerging from the above consultation.
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Scott Wilson Ltd.

An Engineering Consultancy,

Engaged in the fields of Transport, Property, Environment and Natural 
Resources,

Working with National and Regional Bodies, Local Authorities and Private 
Companies across the UK and Internationally.

Our Matlock office is a centre of Transport Planning and Highways Design for 
the East Midlands region.
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Detail progress to date,

Seek opinions of Stakeholders regarding emerging options,

Purpose of the Workshop

Introduction



Issues to be Considered within
Traffic and Transportation Strategy

An important aim of the overall Master Plan is to create a 
more pedestrian-friendly Town Centre for Matlock. How is 
an improved pedestrian environment achieved whilst 
considering the needs of other users (i.e. the wider 
network)?

4. Pedestrian Links and   
Circulation

The Master Plan includes for the relocation of the existing 
bus station to a new location. How will this impact on service 
routes and passengers?

3. Public Transport

How is traffic arriving in Matlock managed? (e.g. the 
interception of traffic, the management and development of 
the available parking resource, and / or the development of 
suitable edge of town Park and Ride facilities).

2. Parking and Arrival Points

The implementation of the Master Plan development  may 
create additional trips on the local highway network. To what 
extent can these trips be accommodated? 

1. Highway Network

Whilst there are many issues to be considered, there are four key themes (which we 
have researched and analysed and will form the basis of the workshops):-
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Traffic and Transportation Strategy – Our
Constraints

Development of new Sainsbury’s Store and residential development 
includes for;

1. A new highway link from Dale Road to Bakewell Road,

2. Signalisation of the new Relief Road / Dale Road junction,

3. Making Matlock Bridge one-way (towards Matlock Bath),

4. Replacement of the Station Yard car park,

5. Signalisation of Crown Square,

6. A new bus station.

Whilst the above are taken as “considerations”, we have not let them unduly influence 
our development of the Strategy. 
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What will the Master Plan mean in Planning
Terms?

1. Extensive redevelopment of Central Matlock, including;
- Firs Parade,
- Bakewell Road & Riverside,
- The Lido Site.

2. Re-development will include retail, office, community and residential 
uses,

3. Includes an extension to the Somerfield Rooftop Car Park,

4. Firs Parade will be part-pedestrianised; with the formation of new pedestrian links to 
Lime Grove Avenue,

5. Improved Public Realm areas.
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The balance of retail, office and residential space on each site is not yet fixed. As such, 
three scenarios have been tested in which the opportunities for each of retail, office and 
residential development floor-space provision has been maximised. 

All three scenarios include a differing mix of retail, office, community and residential 
uses. From these, net increases in peak period trip generation estimates have been 
calculated. 

What will the Master Plan mean in Traffic 
Terms?

14016488944855Residential-led

2282601639422120Office-led

35139596110184Retail-led

DepsArrsDepsArrsDepsArrs

Weekend (peak)PMAM
Scenario
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To do this, we first needed to test the performance of the Base network without the 
Master Plan

Crown Square

Signal design is being finalised (by others),

To minimise queues, likely to require two-lane entries on each arm,

Will include pedestrian stages,

This junction would operate near capacity in the Base scenario in 2022 (the Design 
Year).

Impact on Network Operation
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Impact on Network Operation (Cont’d)

The main impact of the Master Plan would be on the Crown Square and Relief Road 
junctions.

Crown Square

The junction would operate at capacity in the AM and PM peaks in 2022 ,for all 
development scenarios.

The effect compared with Base traffic is most noticeable during a Saturday peak, 
(though counts suggest that, for an average Saturday, base flows are 12% less 
than an AM peak and 20% less than a PM peak). However, the junction would still 
operate at capacity in 2022.

Dale Road / Relief Road Signalled Junction

The junction would operate at Capacity in 2022, for all development scenarios.
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What measures could be taken to improve the operation of the network?

Effect of Mitigation

Additional effects will be discussed within the individual workshops.

Measure Effect

Minor Highway Improvements (see drawings in group 
discussions)

Improve accessibility for all users (vehicles, 
pedestrians and cyclists)

Ban right-turn from A6 (Bakewell Road) onto Matlock 
Bridge (except buses)

Increase capacity of the Crown Square junction

Reduce trips entering Matlock (Advanced Signage 
and Arrival Points)

Reduces traffic flows in Matlock at peak periods
Encourage greater use of Public Transport

Enact Green Travel Plans
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Green Travel Plans

Research by Atkins suggests that “Soft Measures” (including Green Travel Plans) could 
reduce peak period trips in a rural / small town by 2 - 3%.

For Matlock (excluding the Master Plan), this could mean a reduction of up to 172 
Journey to Work trips, and perhaps up to 86 trips in the peak hour. 

An Area Travel Plan Framework is recommended to manage the development of both 
the Master Plan and current employment centres.

To be most effective, it is considered that this should include all of Matlock’s major 
employers, including the County and District Councils.
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Parking

Level of (additional) parking required is related to the mix of development,  and the 
likelihood of people to share trips with other retail opportunities in Matlock. 

Based on the assumptions regarding the development mix, parking standards, and an 
expectation that 25% of office and residential parking spaces could be provided within 
development footprints, the number of additional parking spaces required could be;

181119145Residential-led

105185246Office-led

13064369Retail-led

ResidentialOfficeRetailScenario

However, retail demand greater on weekend than weekday…
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Parking

Weekday
The level of spare capacity during the weekday period, would require assessment 
following the completion of Cawdor Quarry works. The amount of space required would 
also be related to the enactment of Green Travel Plans.

Weekend
Retail demand highest at weekend, where further opportunities exist to satisfy that 
demand (i.e. Open County Hall Car Park ( ~ 200 spaces) and John Hadfield House (~ 
200 spaces) during the weekend. 

Appropriate signage would further mitigate weekend effect on Crown Square through 
the interception of traffic at the appropriate parking opportunity.

391326Residential-led

445351Office-led

426499Retail-led

Weekday 
Requirement

Weekend
RequirementScenario

Note: No office parking assumed at weekends
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+50788738Weekday Parking

+4501272822TOTAL

+4040-Firs Parade

-243243Sainsbury's

+200200-John Hadfield House

+200200-County Hall

-15-15Spa Villas

-6969Town Hall (DDDC)

-2525Town Hall Front

-1515Bank Road (DDDC)

-2828Bank Road

-3737Olde Englishe

-1414Edgefold

+125250125Somerfield 

-100151251Station Yard & Bridge

ChangesPost 
Master Plan

Pre Master 
Plan

Parking 
Opportunity




